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	5. Media or public awareness campaigns for either employers or job seekers


	State
	Recent Activities

	West Virginia

Maine

Rhode Island

Wisconsin

Alaska

Louisiana 

Minnesota

Nebraska

New Mexico

Pennsylvania

Vermont

Connecticut
	West Virginia 1st Q 2006 – MIG project conducted Media Campaign - reached an estimated audience of 1.7 million. Posters and desktop guides were developed/disseminated to over 2000 individuals and providers. Over 280 individuals participated in 17 training events this reporting period. Buy-In enrollment increase 32%.
1st Q 2006 – Goal stated in MIG CEO Strategic Plan is that Maine will develop the State Government into a model employer of workers with disabilities, and a strong business partner sharing its efforts and successes with other employers in the public and private sectors. Executive Order signed by Governor on 2/24/2006, good media coverage. Key state agency leaders identified to implement tasks mandated by Executive Order.

1st Q 2006 – MIG Project staff  participated in 3 meetings concerning development of the Rhode Island  Resource Directory; the Diversity Workgroup reviewed the Rhodes to Independence website content for cultural sensitivity and inclusion

 1st Q 2006- Initiated plan to develop comprehensive communication plan involving statewide stakeholders, agencies and organizations. Literature search on social marketing has begun.  Goal is to increase the number of members of targeted populations in Wisconsin with information from Pathways projects regarding employment options, benefits and supports. 

1st Q 2005 - A project assistant with the Alaska Workforce Investment Board has been assigned one-quarter time to assist the Alaska Works Initiative. He will be responsible for outreaching to employers and coordinating the Business Leadership Network.

4th Q 2005 - The October 2005 Alaska Economic Trends magazine featured workers with disabilities; Governor Murkowski set the stage with an introductory letter. An article about workers with disabilities was also included in the quarterly newsletter of the Alaska State Society of Human Resource Managers.

See article at http://www.labor.state.ak.us/trends/oct05.pdf
Conducted statewide media campaign consisting of radio and outdoor advertising; produce promotional items and literature about Ticket to Work, NDEAM job fairs, the Medicaid Buy-In program, available services, and other supports. There were 563 radio ads ran on 25 stations statewide through October; projected audience was 819,000 adults a total of 3.9 times each. Sound clip and statistics are available at  www.LaMPP.org
Louisiana – 1st Q 2005 - Statewide teleconference meetings  and job fairs held in nine cities. 

MIG developed and distributed “Working with Ability” video.  

4th Q 2005 – The consumer network is managed under a sub-contract with the Kolb Foundation.   Going to Work forums are planned for 4/06. The 4 forums will bring together people with disabilities, employers, agencies & advocates to learn about TTW, work incentives & employment supports. Consumer Network has improved outreach & data collection. Ticket to Work radio Public Service Announcements ran statewide resulting in calls to Hotline for Disabilities. Contractor is a consumer who recently formed a foundation for disability education.

1st Q 2005 – Department of Vocational Rehabilitation will develop Marketing Plan for Medicaid Buy-In program with goal of partners hosting 2 public forums per year w/potential employers describing positive outcomes that encourage employment & increase the employment of WDI program clients by 25% per year.

4th Q 2005 - State-wide distribution of new outreach poster.  Medicaid Buy-In program info to be included in various articles/newsletters throughout NM. Contacted/provided outreach/Tech Asst to 397 different organizations.

1st Q 2005 - Rural resource guide completed. Videos developed.

2nd Q 2006 - Mini-Grants  
Grass-roots community groups and organizations across the state will be granted a small amount of money to provide outreach on a local level. Grants will be for a limited time period of between 3 and 6 months at a time.

Vermont 1st Q 2005 - Provided coordinator support to help develop the employer-run Vermont Business Leadership Network.

Ongoing radio campaign conducted throughout the quarter.

4th Q 2005 - Coordinator support provided throughout the quarter via sub grant.

2nd Q 2006 - Sponsored administrative support for BLN; newsletter ad re disability employment supports sent to 1,200 members of Vermont Chamber of Commerce
Connecticut 1st Q 2005 - Implementing an outreach campaign to be used with target populations.  Marketing firm identified and contract initiated. Outreach materials for Youth and Adult Community Bridging Pilots (CBP) produced; outreach campaign designed and implemented; Job loss outreach strategy developed and materials designed. Data collection and analysis initiated.

4th Quarter 2005 - Outreach campaign designed includes creation of a video. Workgroups viewed videos from other states and designed key points/messages for CT. Youth and Adult Bridging projects completed. Final report identifying best practices produced. Resource guide in final stages of completion. 




