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	1. Development of Consumer Outreach & Information Dissemination

	State
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Illinois

Kansas

Arkansas
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	Alaska 1st Q 2005 - The MIG grant supports a Workforce Development Specialist who provides technical assistance to Adult Public Assistance (APA) eligibility workers, job center staff and other service provider staff.  These Specialists also reviewed benefits plans. (The APA is the Alaska Public Assistance program and is state administered SSI state supplement to the federal SSI program.)
Training and information were provided to 103 individuals with disabilities and 103 service providers. The APA Workforce Development Specialists had 384 technical assistance contacts, resulting in 157 individuals receiving services, of which 89 were employed. They also reviewed 42 benefits plans.

 Alaska 2nd Q 2005 - 130 people were trained statewide. The APA workforce development specialists had 302 technical assistance contacts, which resulted in 132 individuals receiving services, 61 of whom were employed. They also reviewed 59 benefits plans.
Alaska 1st Q 2006 - 9 training sessions on benefits, work incentives and the buy-in were offered this quarter. In addition, 2 week-long training sessions were offered for 16 persons interested in being certified as benefits counselors; as a result, Alaska now has 32 benefits counselors statewide.
285 technical assistance contacts occurred this quarter. As a result, 151 people were connected to employment resources; 73 or 48% were employed. In addition, 37 benefits plans were reviewed this quarter.

Brochure "I Can Work", offered in 5 languages.  All available online at www.chiip.org.

California 4th Q 2005 - Disseminating existing three brochures regarding Medicaid Buy-In program, Youth with Disabilities in transition, and Persons with Disabilities entering the Workforce to federal, state, local agencies, and community –based organizations.  Sent out approx. 25,000 brochures for a total of 175,000 sent out. Printed all 4 Asian translations of brochures to accommodate the diversity of CA population. Staffed an info booth and presented at a session during the CA Post-Secondary Education conference.  Brochure on IHSS (Personal Assistance Services Program at Work) in final draft stages. Convened 6 days of trainings & 120 people attended.

1st Q 2006 - Disseminated 35,811 brochures including to all CA's Ticket to Work Employment Networks. Finalized PAS at Work brochure. Moved process at DHS for direct mailing to Medically Needy SOC pop. Partnered with DOR at a resource booth for ‘Hire the Disabled’ job fair in LA. Provided brochures at the Family Voices Health Conference.

2nd Q 2006 - Disseminated 34,000 brochures. Received printed PAS at Work brochure and began dissemination
2nd Q 2006 - 3 trainings on New Tools for Work: featuring DB101 benefits calculator, asset building information, PAS @ work, MWD, & Gov Committee update. Sponsored 2 benefits planning user-testing web casts to 120 participants on module 1 calculator software development. Module 1 release is July 1.

Florida 1st Q 2006 – Goal is to provide 18 training sessions and TA to provider agencies on Supported Employment (SE) and Social Security Work Incentives (SSWI) to increase the number of people with disabilities employed in pilots: Jacksonville (Area 4); Orlando (Area 7); Palm Beach (Area 9); and Tampa (Sun Coast Area). Eight training sessions have been scheduled. 
1st Q 2006 - Consumer surveys and stakeholder focus group determined there is a low level of consumer awareness and usage of available job supports and work incentives, but a high level of interest in additional information on work incentives among stakeholders.
2nd Q 2006 - 13 3-day sessions have been scheduled through December 2006; 4 sessions have been completed. The Divison of Vocational Rehabilitation has granted the training 18 hours of CRCs for rehabilitation professionals and the course is an approved curriculum for HCBSW certification of supported employment providers.

Also will provide 18 training sessions to individuals with disabilities and their families by providing 1.5 day SE and SSWI training aimed at increasing the number of people working in the 4 pilots. Eight trainings have been scheduled through December 2006; one training has been completed. The Agency for Persons with Disabilities has granted 9 continuing education units for support coordinators who attend.

Idaho 1st Quarter 2005 – Partnering with SSA, Medicaid, Vocational Rehab, Protection & Advocacy, BPAO, SILC & DD councils to develop & distribute consumer education materials that provide accurate, consistent info about Medicaid, SSA work incentives and employment supports. Focus on connecting consumers with professional experts.  Began distribution of consumer education materials developed in 2004. Distribution venues this quarter include statewide info and referral network, State Independent Living conference, Transition fair and Medicaid for Workers with Disabilities Steering Committee. MIG Sponsored Work Incentive Training conference 
with national expert.

Idaho 3rd Quarter 2005 – Medicaid eligibility staff trained at work incentive seminars.

State has found that mailings to SSDI population is not effective means to gain interest in the Medicaid Buy-In program  and will probably not continue the process.
1st Quarter 2005 - A full time employee is charged with the responsibility of getting the word out about Medicaid Buy-In program through presentations at conferences, staff meetings, consumer groups, and other opportunities. This person spends more than 85% of his time specifically on outreach activities.
Kansas - 1st Q 2006 - Benefits Specialists participated in 189 outreach initiatives, involving 1,254 individuals. They also provided 1,465 technical assistance contacts, and provided direct assistance to 1,278 consumers
1st Q 2006 – Working with ad agency to design and print marketing materials.  Made presentations to 10 SSA offices, 40 disability provider agencies, and 5 advocacy groups. Distributed 20,000 brochures to agencies.  Providing funding to BPAO project for benefits counseling hotline
2nd Q 2006 - Buy-In enrollment growing slowly. Presentations to provider agencies, SSA offices, and consumer groups, plus 5 conference workshops & exhibits, & 1 job fair. Distributed 15,000 brochures, and hundreds of posters. Mailings to 9,642 beneficiaries, 465 agencies. News articles and PSAs on TV. Employment Sources Hotline is providing information & assistance on Buy-In, benefits counseling, referrals for employment services. Job fair scheduled for Oct. Still working on video script.

Developing plans to co-sponsor disability conference, including tracks on employment and advocacy.  Formed Buy-In consumer advisory committee; Planning on sponsoring summit on disability employment issues for policymakers, consumer advocates, and other stakeholders. 230 people registered for Disability conference in July, 2006. Held first Buy-In consumer committee meeting in May.

2nd Q 2006- Buy-In enrollment growing slowly. Presentations to provider agencies, SSA offices, and consumer groups, plus 5 conference workshops & exhibits, & 1 job fair. Distributed 15,000 brochures, and hundreds of posters. Mailings to 9,642 beneficiaries, 465 agencies. News articles and PSAs on TV. Employment Sources Hotline is providing information & assistance on Buy-In, benefits counseling, referrals for employment services. Job fair scheduled for Oct. Still working on video script. 
3rd Q 2006 - Outreach and marketing efforts are proceeding on schedule, including a major newspaper ad campaign, mailings to disability beneficiaries across the state, presentations to social service agency staff, and distribution of materials to primary care physicians' offices. Enrollment grew 24% during the quarter and 52% YTD, but is lagging behind our projection, because many of those applying are not current beneficiaries. As a result, enrollment is slowed by determining disability and by a high disability denial rate for applicants.

Florida 1st Q 2006 – Goal is to provide 18 training sessions and TA to provider agencies on Supported Employment (SE) and Social Security Work Incentives (SSWI) to increase the number of people with disabilities employed in pilots: Jacksonville (Area 4); Orlando (Area 7); Palm Beach (Area 9); and Tampa (Sun Coast Area). Eight training sessions have been scheduled. 

Developed and distributed “Working with Ability” video.  Information on obtaining the video from MIG staff at 

3rd Quarter 2005 - The Latinos with Disabilities Employment Conference, "Bridging the Gap", was held on November 16, 2005. 300 attendees and ten workshops geared towards employment, technology, work incentives and benefits. Also included in the conference a career fair.
1st Q 2006 - To increase awareness of the unemployment rate of African Americans with disabilities by targeting minority and unserved or underserved people with disabilities in New Jersey the Division of Disability Services will partner with the NJ Faith Based Community, the NJ African American Chamber of Commerce and various state agencies will sponsor a one day employment conference.   The African Americans with Disabilities Planning Committee meets monthly - currently formed three committees, Program Committee, Logistics Committee & Publicity Committee. The one day conference will consist of eight workshops and a career fair.
2nd Q 2006 -   Goal is to educate consumers, employers, government officials and statewide agencies about the value of work incentive programs like NJ WorkAbility. Strategy   Intend that outreach campaign will reach over 250 agencies and 5000 individual.  The MIG Staff has accomplished over 100 presentations so far.

1st Q 2005 – One Stops and VR staff agreed to collaborate on training related to use of Work World software on work incentives. 

3rd Quarter 2005 – MIG staff collaborated with Virginia Commonwealth U staff to present four train-the-trainer events in 4 communities on Work WORLD, South Dakota  Benefits Information Systems. Over 60 people were trained on how to navigate and utilize the software.

4th Q 2005  - Updated information provided to Work WORLD software users; staff provided demo on software to South Dakota Housing & Fall conference; presented Work WORLD info. at 8 regional Transition Forums; all planned training completed
1st Q 2006 - Logistical arrangements are complete for April & June training sessions on work incentives. The last edition of the "Tips Newsletter" was completed and circulated to some 1300 individuals during the past quarter.
2nd Q 2006 - Contracted with a consultant to provide at least 6 days of statewide training on work incentives to consumers, family members, representative payees, service provider staff and other advocates; staff will continue to publish the "Tips Newsletter" at least 3 times a year.  Training sessions were held in April & June. 254 participated in these events. A specific focus of sessions was transition-age youth & their families. Newsletter was sent to over 1350 individuals.
4th Q 2005 – Current Benefit Planners in various agencies and projects are as follows: Utah BPAO: 3.5 FTEs benefits specialists; 

SSDI 1 for 2 SSDI Pilot Project - 2.0 FTEs. The State Office of Rehabilitation is seeking legislative funding for 2 additional FTEs for the Utah BPAO program. A mental health agency and the state DD/MR agency have an additional FTE within each respective structure. The demand for benefits planning is increasing. The collaboration within the various agencies is exceptional!
2nd Q 2006 - UT BPAO: 3.0 FTEs, A Mental Health Agency, the State DD/MR agency and the Department of Workforce Services each have 1.0 FTE resulting in 151 new referrals and 90 benefits plans completed
1st Q 2005 - Planning marketing campaign to inform people with disabilities about the Buy-In and other work incentives, and to help change attitudes about disability and work. Forming  an Outreach Committee to provide input into marketing plan and materials.
2nd Q 2005 - MIG Outreach Committee met, staff & PR firm began work on marketing plan, staff made first presentation to consumers.

4th Q 2005 - Arkansas – Planned 2006 – Plan to develop MIG Web Site.
1st Q 2006 – Working with ad agency to design and print marketing materials.  Made presentations to 10 SSA offices, 40 disability provider agencies, and 5 advocacy groups. Distributed 20,000 brochures to agencies.
2nd Q 2006- Buy-In enrollment growing slowly. Presentations to provider agencies, SSA offices, and consumer groups, plus 5 conference workshops & exhibits, & 1 job fair. Distributed 15,000 brochures, and hundreds of posters. Mailings to 9,642 beneficiaries, 465 agencies. News articles and PSAs on TV. Employment Sources Hotline is providing information & assistance on Buy-In, benefits counseling, referrals for employment services. Job fair scheduled for Oct. Still working on video script. 

2nd Q 2005 - Coordinated with BPAO providers to disseminate information on current work incentives from SSA, Medicaid and HUD and to integrate this information as teaching tools in focus group/survey activities.

Hawaii 3rd Quarter 2005 - Convened conference to educate over 400 stakeholders on existing and potential work incentives and supports in order to build a foundation for informed community participation in upcoming needs and planning analysis for possible additional Medicaid work incentives, including buy-in.
1st Q 2006 - Consumer surveys and stakeholder focus group determined there is a low level of consumer awareness and usage of available job supports and work incentives, but a high level of interest in additional information on work incentives among stakeholders.
Maryland 3rd Quarter 2005 - Maryland Department of Disabilities developed plans for proposals for the employment and disability outreach materials.

4th Q 2005 -   Maryland Department of Disabilities issued three contracts. Awaiting deliverables.
1st Q 2006 - Brochures developed on state agency resources, basic information on types of services, information for job seekers, Employed Individuals with Disabilities Program (EID)(Medicaid Buy-In) , and a train-the-trainer curriculum for the EID program.

1st Q 2005 - Winter mailer follow up activities were conducted and outreach presentations were made statewide to organizations that provide services to potential Buy-in participants. Nevada implemented its Radio Media Campaign in collaboration with the Nevada Broadcasters Association.

2nd Q 2005 – Secured the Nevada Broadcasters Association to conduct Radio and Television Media Campaign this quarter.  As of the end of May, 2005, 2,493 NCSA's aired statewide valued at $209,225 for an approximate cost of $12,600.

4th Q 2005 - The three month multi-media campaign conducted in the 2nd and 3rd quarters of 2005 did not generate increased enrollment in Nevada's Medicaid Buy-in program

1st Q 2005 – MIG project has fifteen outreach and education contractors.
1st Q 2005 – State MIG has contracted with six disability organizations to assist with training of consumers on work incentives. 

Trainings of service coordinators and special education transition coordinators on work incentives in Section 1619 have been held .

4th Q 2005 - 12 workshops were completed for 2005.

4th Q 2005 - Conducted SSI outreach to approximately 300 SSI recipients, service professionals, and consumer stakeholders via statewide training sessions and disability forums. Plans are near completion for a statewide transition -age youth conference. The SSI workgroup has scheduled a meeting for January 2006 to expedite completion of the action plan and implementation schedule.
2nd Q 2006 - Success stories shared via website & guidebook. Work incentives training for rehab providers.
2nd Q 2006 - Finalized contract with Viriginia ACCSES for 1619(b) outreach/training project; preplanning meeting held w/primary partners(Career Supports, Richmond Career Advancement One-Stop Center). First 4 days of Work Incentives Specialist Training completed. Virginia-specific enhancements added to WorkWORLD.



