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� 7.  State Government as Model Employer of People with Disabilities





� Alaska 1st Q 2006 – Strategic Plan includes implementing policy of  making the State of Alaska a model employer of people with disabilities.


3rd Q 2006 - Based on successful implementation of a pilot project in Anchorage, Job X, which coordinates employer outreach and shares job leads across a number of State agencies and community rehabilitation providers, has been launched statewide through the 1-stop job centers.





� Maine 1st Q 2006 – Goal stated in MIG CEO Strategic Plan is that Maine will develop the State Government into a model employer of workers with disabilities, and a strong business partner sharing its efforts and successes with other employers in the public and private sectors. Executive Order signed by Governor on 2/24/2006, good media coverage. Key state agency leaders identified to implement tasks mandated by Executive Order.


2nd Q 2006 - Convened the implementation team for the Governor's Executive Order. Survey of state employees is designed and will be in field third quarter. Efforts underway to promote job fairs in fall and  provide information to job seekers with disabilities


3rd Q 2006 - Survey of state employees almost finished – 6300 employees selected at random, seeking 45% return rate. 1100 have completed survey on-line. Now am tabulating paper returns – those who filled out paper copies of the survey. Follow-up phone calls are now underway. Results expected by end of year 


MIG project helping agencies see/promote value of this approach.





